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Did you Know?   

AMI has the capability to 
provide Variable Digital Color 
Laser Imaging.  In fact, this 
newsletter was produced on 

our newest las er imaging 
equipment.   

We can also add variable  
data to customize your 

message.  Be on the lookout 
for future custom messages 
from us using this excit ing 

new technology.  
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�3�H�R�S�O�H���\�R�X���F�D�Q���7�U�X�V�W�«���'�H�G�L�F�D�W�H�G���W�R���6�H�U�Y�L�F�H�� 

New Rules from the USPS  
Regarding Personalization 

          �6�L�Q�F�H�� �W�K�H�� �H�D�U�O�\�� �����¶�V�� �W�K�H�� �3�R�V�W�D�O�� �6�H�U�Y�L�F�H�� �K�D�V�� �D�O�O�R�Z�H�G�� �F�R�P�S�X�W�H�U��
printed information, such as previous purchases, pledges, donations or 
�G�R�Q�D�W�L�R�Q���K�L�V�W�R�U�\���W�R���E�H���P�D�L�O�H�G���D�W���6�W�D�Q�G�D�U�G���0�D�L�O���U�D�W�H�V�������,�Q���W�K�H�������¶�V���W�K�H�\��
�D�P�H�Q�G�H�G���W�K�H�L�U���U�X�O�L�Q�J�V���W�R���L�Q�F�O�X�G�H���W�K�H���D�G�G�U�H�V�V�H�H�¶�V���D�F�Fount number, file 
number, congressional district, school board district, election district 
and precinct. 

 
However, because of si�J�Q�L�I�L�F�D�Q�W�� �³�D�G�Y�D�Q�F�H�V�� �L�Q�� �W�H�F�K�Q�R�O�R�J�\�´��

�Z�K�L�F�K�� �K�D�Y�H�� �H�Q�D�E�O�H�G�� �P�D�L�O�H�U�V�� �W�R�� �L�Q�F�O�X�G�H�� �P�R�U�H�� �D�Q�G�� �P�R�U�H�� �³�S�H�U�V�R�Q�D�O�� �Ln-
for�P�D�W�L�R�Q�´�� �L�Q�� �W�K�H�L�U�� �P�D�L�O�L�Q�J�V���� �W�K�H�� �3�R�V�W�D�O�� �6�H�U�Y�L�F�H�� �I�R�X�Q�G�� �L�W�� �Q�H�F�H�V�V�D�U�\�� �W�R��
update its rules regarding what MUST be mailed First Class.  The in-
tention of the revision was to clarify an area that grew a little murky 
as a result of over-zealous postal acceptance clerks.  The following is 
the official word from the USPS, but maybe not the final word! 

    
The revisions to the DMM are effective on June 1, 2005 and 

states that personal information may not be included in a Standard 
Mail mailpiece unless ALL of the following conditions are met:   

 
1.   The mailpiece contains explicit advertising 

for a product or service for sale or lease or 
explicit solicitation for donation. 

2.   All of the personal information is directly 
related to the advertising or solicitation. 

3.   The exclusive reason for inclusion of all 
personal information is to support the ad-
vertising or solicitation in the mailpiece. 

(Continued on page 2) 
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Career & Job Opportunities at AMI 
 

Interested in an exciting career?  Ready for a change?  Looking for a part-time job opportunity?  
AMI maintains a comprehensive benefits program, pays competitive wages and incentives and 
provides training and promotional opportunities for all employees.  If interested, contact us at: 

 
AMI  - 4407 Wheeler Avenue,  Alexandria, VA  22304-6418 

 
703-370-4606          info@amidirect.com          www.amidirect.com 

�3�H�R�S�O�H���\�R�X���F�D�Q���7�U�X�V�W�«���'�H�G�L�F�D�W�H�G���W�R���6�H�U�Y�L�F�H�� 

             Every year, according to the U.S. Postal Ser-
vice, over 40 million Americans move.  Many of these 
are your customers or donors!  With increasing costs, 
tighter budgets and competition for response today, 
staying in better touch with your customers or donors 
has never been more important.  Additionally, delayed 
or undeliverable mail will negatively impact your re-
sponse rate and increase your mailing costs. 
             How do you maximize address quality and 
minimize your costs?  You do it by cleansing your list 
and updating it with current addresses.  Using one of 
the USPS approved methods for Move Update links 
your address lists to the USPS change of address data-
base. USPS approved Move Update methods include 
ancillary service endorsements, NCOA�“ , Fast For-
ward�“ ��and NCOA Link�“ .   
             Why update your list?  First of all, it is a re-
quirement for presorted First-Class Mail�“ .  Anyone 

Hitting A Moving Target! 

claiming presort or automation rates for First-Class 
Mail�“  must demonstrate that they have updated the ad-
dresses in their mailing list within a specific timeframe 
prior to the mail date.  (It is also very probable that this 
requirement will eventually be applied to other classes 
of mail.)   The postal service benefits from the im-
proved addressing by reducing the volume of undeliv-
erable addresses, which decreases processing and han-
dling costs.  More importantly, you benefit by decreas-
ing delivery time, increasing response rate, reducing 
mailing costs, and reaching your target before your 
competition does! 
            Which is the best method for you?   Speak with 
your mailing service provider.  The Postal Experts at 
AMI will always be glad to assist you as well.   AMI    
�P�D�L�Q�W�D�L�Q�V���D�Q���³�L�Q-�K�R�X�V�H�´���D�S�S�U�R�Y�H�G���P�R�Y�H���X�S�G�D�W�H���V�H�U�Y�L�F�H��
and is a USPS licensed service provider for mailing list 
correction.  Call us anytime for a free consultation!    
 

(Continued from page 1) 
 

             �+�R�Z�H�Y�H�U�����W�K�H�V�H���U�X�O�H�V���I�D�L�O���W�R���F�O�H�D�U�O�\���G�H�I�L�Q�H���W�K�H���P�H�D�Q�L�Q�J���R�I���³�S�H�U�V�R�Q�D�O���L�Q�I�R�U�P�D�W�L�R�Q���´�����³�H�[�S�O�L�F�L�W���D�G�Y�H�U�W�L�V�L�Q�J���´����
�³�G�L�U�H�F�W�O�\���U�H�O�D�W�H�G���´���R�U���³���H�[�F�O�X�V�L�Y�H���U�Ha�V�R�Q���´�������)�X�U�W�K�H�U�����L�Q���W�K�H���S�D�V�W���I�H�Z���Z�H�H�N�V�����W�K�H���8�6�3�6���K�D�V���L�V�V�X�H�G���V�H�Y�H�U�D�O���³�F�X�V�W�R�P�H�U��
sup�S�R�U�W���U�X�O�L�Q�J�V�´�����L���H�����L�Q�W�H�U�S�U�H�W�L�Y�H���U�X�O�L�Q�J�V���������7�K�H�V�H���U�X�O�L�Q�J�V���V�H�H�P�H�G���W�R���K�D�Y�H���³�F�U�H�D�W�H�G�´���P�R�U�H���F�R�Q�I�X�V�L�R�Q���D�Q�G���I�U�X�V�W�U�D�W�L�R�Q������
There is considerable concern among mailers, non-profits in particular, that the Postal Service is attempting to un-
fairly restrict the use of personalization. 
 

���������������������8�Q�I�R�U�W�X�Q�D�W�H�O�\�����W�K�H���H�I�I�R�U�W�V���E�\���W�K�H���8�6�3�6���W�R���F�U�H�D�W�H���D���³�E�U�L�J�K�W���O�L�Q�H�´���E�H�W�Z�H�H�Q��First Class and Standard mail has just 
resulted in a very fuzzy line. The USPS decision chart enclosed may be of some help in determining the proper mail 
�F�O�D�V�V���W�R���X�V�H���������,�W���K�D�V���E�H�H�Q���V�X�J�J�H�V�W�H�G���E�\���V�H�Y�H�U�D�O���P�D�L�O�H�U�V�¶���J�U�R�X�S�V���W�R���V�H�Q�G���\�R�X���³�S�H�U�V�R�Q�D�O�L�]�H�G�´���P�D�L�O���S�D�F�N�Dges to the USPS 
for review prior to June 1st.  We will be happy to assist you if you wish to do so. Just give me a call, or speak with 
one of our Client Service Specialists.                   
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�3�H�R�S�O�H���\�R�X���F�D�Q���7�U�X�V�W�«���'�H�G�L�F�D�W�H�G���W�R���6�H�U�Y�L�F�H�� 

 
 
 
�G�R�Z�� �I�R�U�� �\�R�X�U�� �D�G�G�U�H�V�V�� �D�Q�G�� �W�K�H�� �������´�� �P�L�Q�L�P�X�P�V�� �\�R�X��
must maintain. 

 In an effort to meet the new standards, many 
envelope manufacturers changed the standard and 
�S�O�D�F�H�G���W�K�H���Z�L�Q�G�R�Z��������� �́��I�U�R�P���W�K�H���E�R�W�W�R�P�������,�Q���R�U�G�H�U���W�R��
meet the new Postal Service requirement, it is a wise 
move to request the new OCR window size.  The new 
OCR window works well for up to 5 lines of address.  
However, with 6 lines or more it may require reduced 
fonts and spacing between lines in order to maintain 
the tolerances required.  In this case, it would be more 
�S�U�X�G�H�Q�W���W�R���R�U�G�H�U���D���W�D�O�O�H�U���Z�L�Q�G�R�Z���R�I���D�W���O�H�D�V�W�������ó�´���R�U������
�ò�´���L�Q���K�H�L�J�K�W. 

- Milt Olekson - 

 

�$�0�,�¶�V���0�D�L�O�L�Q�J���7�L�S������ 
 
Opening The Window! 
 
            In our winter 2004 issue, we discussed the 
Postal Service amendment to the requirement for 
�W�K�H�� �D�P�R�X�Q�W�� �R�I�� �³�&�O�H�D�U�� �6�S�D�F�H�´�� �V�X�U�U�R�X�Q�G�L�Q�J�� �W�K�H�� �Dd-
�G�U�H�V�V�� �Z�L�Q�G�R�Z���� �� �7�K�H�U�H�� �P�X�V�W�� �E�H�� �D�� �P�L�Q�L�P�X�P�� �R�I�� �������´��
between any part of the address block (including 
the barcode and endorsement line) and the edge of 
the window.  When the envelope is tapped on any 
�H�G�J�H�� ���³�W�D�S�� �W�H�V�W�´���� �H�Y�H�U�\�� �F�K�D�U�D�F�W�H�U�� �P�X�V�W�� �E�H�� �F�Rm-
�S�O�H�W�H�O�\�� �Y�L�V�L�E�O�H�� �W�K�U�R�X�J�K�� �W�K�H�� �Z�L�Q�G�R�Z�� �D�Q�G�� �W�K�H�� �������´��
clear space must be maintained.  Additionally, the 
post office enforces an OCR read area, which states 
�W�K�D�W���W�K�H���D�G�G�U�H�V�V���E�O�R�F�N���P�X�V�W���E�H���������´���I�U�R�P���W�K�H���E�R�W�W�R�P��
edge.  The old Standard Window envelope places 
the wi�Q�G�R�Z�� �ò�´�� �I�U�R�P�� �W�K�H�� �E�R�W�W�R�P�� �H�G�J�H���� �� �*�L�Y�H�Q�� �W�K�H��
�V�W�D�Q�G�D�U�G���K�H�L�J�K�W���R�I�������������´���W�K�L�V���O�H�D�Y�H�V���R�Q�O�\���D�����´���Z�L�Q- 

�������  ́

John Q. Sample 
1234 Anywhere Lane 
Alexandria, VA 22304-4614 
 

|223044614341|  
 

�������  ́

Designing for Discounts

�‡ Pub  25 and DMM  
window at least 1/2" 
from bottom edge

�‡ Standard Window 
Manufactured 
Size:
1 1/8" x 4 1/2" with 
7/8" space to the 
left and 1/2" space 
to the bottom. 

�‡ �7�K�H�Q���Z�H�¶�U�H���2�.�"��
�‡ NO �±OLD

STANDARD!

�‡MERLIN enforces OCR read area barcode 
�D�Q�G���D�G�G�U�H�V�V���E�O�R�F�N���P�X�V�W���E�H���������´���I�U�R�P���W�K�H��
bottom edge

�‡OCR Window Size:
1 1/8" x 4 1/2" with 7/8" space to the left and 
5/8" space to the bottom

�‡NEW STANDARD �±REQUEST IT!

�‡Window 
Envelope

Excerpt from AMI Mailpiece Design Workshop 
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Calendar of Events 
 

                   March 20 �²  23                      National Postal Forum 
                                                            Nashville, TN 
                                                                                                         
               April 19                                 MFSA Chesapeake Chapter Meeting 
                                                            Greenbelt, MD 
 
               May 4 & 5                             DMAW Annual Conference & Expo 
                                                            Washington, DC 
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�3�H�R�S�O�H���\�R�X���F�D�Q���7�U�X�V�W�«���'�H�G�L�F�D�W�H�G���W�R���6�H�U�Y�L�F�H�� 

is an active member of: 

American Society of Association Executives 
Direct Marketing Association of Washington 

Greater Washington Society of Association Executives 
Mailing & Fulfillment Service Association 

Newsletter & Electronic Publishers Association 
Washington Metropolitan Postal Customer Council 

                          

Glossary of Terms 

Address Element Correction 
(AEC):  A process that identifies 
and revises incomplete or incorrect 
computerized address files and then 
attaches ZIP+4 and carrier route 
codes.  It involves computer match-
ing address records that cannot be 
coded using CASS-certified address 
matching software. 
Aspect Ratio:  The dimension of a 
mailpiece expressed as a ratio of 
length divided by height (for letters 
and cards, length is the dimension par-
allel to the address as read).  For ex-
ample, a postcard 5-1/2 inches long by 
3-1/2 inches high has an aspect ratio  
of 1.57.  An aspect ratio between 1.3 
and 2.5, inclusive, is required for auto-
mation compatibility.  Also see non-
machinable surcharge. 
Bulk Parcel Return Service 
(BPRS):  A service by which 
high-volume mailers may have 
undeliverable-as-addressed Stan-
dard Mail machinable parcels re-
turned to the mailer. 

Presort Accuracy Validation and 
Evaluation (PAVE):  A voluntary 
program in which the USPS tests 
�Y�H�Q�G�R�U�V�¶�� �S�U�H�V�R�U�W�� �V�R�I�W�Z�D�U�H�� �D�Q�G��
hardware products to determine 
their accuracy in sorting address 
information according to USPS 
standards and producing standard-
ized supporting documentation. 
Signature Confirmation:  A ser-
vice that provides information to 
the mailer about the date and time 
of delivery, including the recipi-
�H�Q�W�¶�V���V�L�J�Q�D�W�X�U�H���R�U���W�K�H���G�D�W�H���D�Q�G���W�L�P�H��
of the delivery attempt.  This ser-
vice may be obtained in two forms: 
(1) an electronic option for mailers 
who apply identifying barcodes to 
each piece, provide an electronic 
file, and retrieve delivery status 
information electronically; and (2) 
a retail option for mailers who re-
trieve delivery status through the 
internet at www.usps.com or by 
calling 800-222-1811. 

At the regularly scheduled meet-
ing of the USPS Board of Gover-
nors on February 17th, Chairman 
James Miller instructed manage-
ment to prepare a rate case to be 
filed in the coming weeks.  It is 
expected that the case will be filed 
just after the National Postal Fo-
rum in late March and is projected 
to be in the neighborhood of 6%.  
  
It had been feared that an in-
crease of 15-18% was likely.  
Improved postal finances have 
allowed the Governors and man-
agement to pursue a much 
smaller increase for 2006.  How-
ever, be aware that another rate 
case could be filed in 2007. 
 
AMI will keep its clients advised 
as more details are known. 

USPS Postal Rate  
Increase 


