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Did you Know?

The change in character of
the mail, the tremendous
increase in mail volume, and
the revolution in
transportation, coupled with
the steep rise in manpower
costs, made adoption of
modern technology
imperative and helped
produce the ZIP (Zoning
Improvement Plan) Code.
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Has Personalization gone too far?

For reasons not entirely
clear, there has been increaséd a
tention paid by USPS classification
and acceptance personnel tor-pe
sonalized advertising mail being
sent at Standard Mail rates lately.

There seems to be growing
confusion over the distinctioneb
tween matter that must be mailed
as FirstClass Mail and matter that
is acceptable at Standard Mail
rates.

We all know that imoices
and statements must mail First
Class. However, according to

8636 UXOHV 3PDWWHU WK
character of actual and personal
correspondence must be mailed
First &cODVV RU ([SUHVV 0ODLO
Does the Postal Service
SUHDOO\" WKLQN W-KDW FRF
ated fill in the blank advertising
and solicitation mail has gotten so
good that it has taken on the
SFKDUDFWHU Rtsdi@aWw XDO D
FRUUHVSRQGHQFH"™"
Existing USPS regulations
already provide that the character

of Standard Mail is not lost when it
(Continued on pag8)

14 AMI Employees Certified by the USPS as
Mail Quality Control Specialists

See article on page 2
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US Postal Service Recognizes AMI Employees

GULD 9% KDV WDNHQ 20DLO 4XD bW hnWiR tDR Ly oht Shmhk b the Uspe.

were certified by the RVWDO 6HUYLFH D ViiyifhB LhmitidAQd-pfbviding quality mailpieces to the
&RQWURO 6 SRédIind OdmisimVNanager of ggag -

AM',amailserViceprOViderIOcatedinAIe)(a 36 L ILUVW MRLEHG WKH 129% IDF

Business Mail Entry Unit in Merrifield andCindy 3§V D %XVLQHVV ODLO 'HWLJIQ $¢
Pease, Business Mail Analyst from Merrifield, were on PHQWHG OV 3HDVH 3,fP DOZD\V H[FLW
hand to make the presentations. service companies are actively involved in helping their

The Mailpiece Quality Control (MQQYaining  jients improvemail quality design. By providing clients
program requires participants to pass (90% miniMuMyi, the right information before printing, it not only
score) a comprehensive written examination covering all ;.\ as the expense of redesign, but also allows forthe lo
facets of railing requirements and regulations. Five 1\, SRVWDO UDWHV DQG PRUH HIILFLY
individuals received a perfect score! 3$0, KDV DOZD\V GHGLEDWHG LW\
The M'QC certification course developed by the, o professional Sk OV RI LWV HPSOR\VHHV' VD
USPS is designed as a seifidy program. However oqgiion to training and certification programs sponsored
$0,.1V PDQDJIJHPHQW WHDP GHELGH G WEpd! F?ué?rft:a%s\%fﬁbhség’rogram for all
gram by offering supplementary instruction. In additiongmniovees.  Another vital educational resource is the
to the extensive r'eading and research each individu%}]a”ing & Fulfilment Service Association MFSA).
completed on theiown, they also attended in house oy has long been an active participant in the excellent
classes. _ o _ training programs provit G E\ 0)6$ ~
_Carol Haight, Senior Vice President of AMI Congratulations to AMI for their commitment to
andMilton Olekson, Vice President of Sales and Ma q3jity and to the individuals for their accomplishments.
keting were the course administrators and INStructorszr frher information about this and other training or
The additional requirements at AMI included@ur re- guality assurance programs at AMI contact Milton at

view and training sessions for each of the modules in they3 3704606 ext 22 or mekson@amidirect.com
FRXUVH 3:H ZDQWHG WR QR&WN RQO\ UHYLHZ WKH HTXLU '

ments but also link everything to samples of mailpieces - WMPCC Postal Counseler
ZH DUH DOUHDG\ SURFHVVLQJ VDLG &DURO ©6KH DGGHG
37KLV ZRXO Qheftdd uhbanstdnding of how the
UHTXLUHPHQWY DQG UHJXODWLRQV UHODWH WR RXU FOLHQWVTYT LQG
vidual mail projects and needs. Milton noted that,
3 Z Ht@ail@ed and experienced personnel have always
EHHQ SDUW RIRE0 SMWDOAMFHQW -
Ms. Jamison expressed to both Milton and Carol
what an honor it was to participate in the mail quality
certification awards presentation. She went on to say,

Career & Job Opportunities at AMI

Interested in an exciting career? Ready for a change? Looking fortaryeaydb opportuity?

AMI maintains a comprehensive benefits program, pays competitive wages and incentives and

provides training and promotioln@pportunities for all employees. If interested, contact us at:
7033704606 info@amidirect.com www.amidireom
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Mailing Tips Has Personalization gone too far?

i ?
First Class cheaper than Standard! Continued from pag#

g
| <HV LW LV LI \RXJUH PDtOL ‘]co';)an'eFJ M&ﬁar‘&oot'a Yn}{lu&é?s\f)ecific information
card! ’But remember a Postcard can be no larger thanlinking the addressee to the product or service baing a

[~ RUVPDOOHU WKDQ O; Vertised in'the hdilpitte (N EB10).

for a First Classostcard mailing is 1 to 3 days, an Mailer groups and Postal Service executives are

the cost is about 10 to 15 percent less than Standarqy, giscussion in an effort to restore consistency and cla
Mail. Postcards are a great way to get a shortriwit i 14 decisions on FirsElass mail vs. Standard Mail.

portant message out in a hurry! | would not advise making any changes in your mailing
. , format or contenhow. | really think that this will end
Postal Service needs space! XS EHLQJ 3D PXFK WR GR DERXW QRW

Recently (February " the Postal Service ZD\V OLNHV_WR NHHS WKLQJV LOQWHU
amended the requUHPHQW |IRU WKH DPI@é{%}% iRdrmetiO HD U

6SDFH” VXUURXQGLQJ WKH DGGUHVV'LQ D ZLQGR%GHKYHORSH
7TKHUH PXVW QRZ EH D PlLe@ld)¥X P RI " EHWZ

part of the address (including the barcode and eadors

ment line) and the edge of the window. Addresses

with 6 or more lines may require a smaller font ar pe $ 0 ’ ﬂV 1HZ OHPEHU 7R 7KH
haps a larger than standard window. Inserts should

DOVR EH GHVLJQHG VR WKDW WKH\ GR QRW 33IORDW”" LQVLGH WKH
envelope and allowhe address to move out of the

window (or violate the clear space). The Service also

reminded everyone that the address and any barcode

visible through the winde must be printed on white

paper or paper of a very light color.

Move Update

In order to reduce undeliverakdsaddressed
mail, First Class mailers using automation or presorted
rates are required to update addresses every 180 days
using the Addres€hange Service, National Change of
Address, FastForward or other approved USP3himet
ods.

We are excited to announce that Tim Moses
Always talk to your mailer first! has joined the AMI Team as a Client Service Specia
The Postal Experts at AMI will always be glad jst. Tim is an excellent addition to our already terrific
to assist you when you plan a mailing or design &mai gstaffl
piece. We make sure that your mailing meets Postal 7LPYV \HDUV Rl H[SHULHQFH LQ
regulations, and you pay the lowest possible postage. industry canbines an extensive knowledge of postal
regulations with a firm grasp on what clients want and
need.
If you would liketo contact Tim you can reach
him at his email address tmoses@amidirect.com or his
phone number is 703.370.4606 ext 25.
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Glossary of Terms

Ancillary Service: Forwarding, mated system that updates-a
returns, or address correctionr-se dresses by matching the names and
vice included within a mail class. addresses with current changle
Depending on the mail class, these address orders on file. A piecp-u
services are performed at a charge¢dated with Fast forward can be-d
or at no additional a@rge, if and livered directly to the new address
when the service is actually gr rather than forwarded from the old
vided. address.

Ancillary Service Endorsement: Merge/Purge: Data processing
A marking used by a mailer te+ function where twoor more lists
guest the new address of ad-a are combined as one list. After
dressee and to provide the USPSone list is formed, the names and
with instructions on how to handle addresses within that list are
mail that is undeliverable asda checked against each other far-d
dressed. If used to meet the USP<¢plicate records. Purging is done
requirements for Move Update for based on the options requested by
presorted first class mail, it must the type or types of merge/purge
have been used on a primailing needed including individual
within the 180 days before thereu houshold or residential. Additio-
rent mailing. ally the level of attention from
Fast forward: Authorized method tight, medium or loose is defined.
for meeting USPS Move Update

AMI would like to Recognize and

Congratulate all of our 2003
Award Winners

An Tang
Production
Employee of the Year

Morrell Boone
Warehouse/Transportation
Team Player

Linh T. Vo
Production
Dependability

Sereiphal Lon
Production
Versatility

Diane A. Culver
Accounting/Administrative
Most Improved

Employee of the Quarter

Ist?2 Ka Y. Chan
2nd ? Morrell Boone
3rd 2 Derek M. Glassman

standards. A USREensed au- 4th* Cesar A. Orozco
J Calendar of Events K(
April12 4 MFSA Fulfillment Conference
Boston, MA
May 52 6 DMAW Conference & Expo
Washington, DC
May or June WMPCC General Meeting & Vendor Expo
June 162 20 MFSA Annual Conference & Expo
\ Seattle, WA /
I —— [———

is an ative member of:

American Society of Association Executives
Direct Marketing Association of Washington

Greater Washington Society of Associattxecutives

Mailing & Fulfillment Service Association

Newsletter & Electronic Publishers Association

Washington Metropolitan PadtCustomer Council
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